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Integration

▪ Barber et al. (2001) suggests three general models of 

integration as ways to address rapid and effective responses 

to industry needs

▪ (1) integration across disciplines (e.g., integration of engineering 

and business),

▪ (2) integration of functional areas within business (e.g. 

integration of marketing, management information systems, and 

finance), and

▪ (3) integration with a functional area (e.g., integration of financial 

reporting issues with tax and auditing issues in an accounting 

program) 



An Integrated Curriculum 

Design

▪ Marketing

▪ Finance

▪ Accounting

▪ Management

▪ IT

▪ SAP platform



What is SAP?




